


WHAT HAVE WE LEARNED ?
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DON'T FIGHT ALONE, CREATE TOGETHER.
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To create together, we need space and gear.
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WHERE DO WE CREATE THE SPACE & GEAR ?
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1.  BEACH CLEANUP
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2. EDUCATION
Mobilize the next generation / XitXDHhzE& T 28 = b 1T
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A real-field-based lecture
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3. PLATFORMING

Youth can make a change / E&EHEET 2 Z{L DK
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Communicate with Students & Universities
FEPARFEOII -3V

UNEP Communicate with UNEP
UNEPE DO I 2= — 3>~
Company
Awareness X
building

T TR
T4 T

PLATFORM

v" Solid Ground

LoAaY & L7t

P T TRIE L (B engagement L
o mEmmE UNeP mERTRE ) S9SN Universty
l ‘ Student
- ,-...... *‘-,_ i ‘ ", 1! e \J D " " n r m ﬂt
e A "takeoff plank i
e A | - I - FEDEEL
A= V% %EL__ 3’
Youth 04 4 —17
_ e 1—R Public relations
UNEP Information Corner ' Broad network WHIIa=F—>ar

UNEPA >~ 78S SASE- ) — BLAWry T —72



4. LIFESTYLE-DESIGN

Journey for “Ocean-friendly” / i&Ic “BWHKS" FM4 7R &M

Purposeful but
still Natural & Stylish

New inspiration
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Financial support
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Co-creation
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“Dynamic Cooperation”
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